
Design Portfolio 2026



Table of Contents

04 Introduction
06 Graphic Design
08 UX/UI Design
10 Video and Animation
12 Interactive Design
14 �Marketing & Brand 

Identity





Introduction
04
I am a Seattle-based graphic and multimedia designer 
focused on strategic, idea-driven visual communication. 
My work uses skills in visual storytelling, animation, and 
digital design to translate complex objectives into clear and 
memorable creative. I am dedicated to creating inclusive, 
accessible, and impactful designs that serve community 
needs and inspire positive engagement. 



Josh Knisely

206 369 8801

josh@joshknisely.com 

joshknisely.com 

joshknisely

Skills
Adobe Photoshop

Adobe Illustrator

Adobe InDesign

HTML & CSS

Adobe Premiere 

Adobe After Effects

JavaScript

Wordpress

Photography/Videography

Expertise
Logo and Icon Design

Video and Animation

Displays and Signage

Marketing Strategy

Web Design 

Objectives
To translate strategic goals into clear, inclusive, 
and memorable visual systems that inspire 
community action and positive behavior change.

To collaborate with diverse teams in creating 
impactful designs that serve the public, 
communicate complex information with clarity, 
and advance equity in every project.

To approach every design challenge with 
thoughtful, creative problem-solving that 
strengthens brand cohesion and enhances the 
user experience for all.

To continually learn and adapt, ensuring 
my work remains effective, innovative, and 
responsive to the needs of a dynamic community.



Graphic Design
06 
Graphic design is often an audience’s first exposure to 
a brand, making it crucial to communicate messages 
effectively. Strong design creates a clear and consistent 
story across every point of contact. Whether for a product 
launch, an event, or an ongoing initiative, I build visual 
languages that make complex information approachable 
and a brand’s purpose tangible.





UX/UI Design
08

Whether it’s designing intuitive navigation, clean layouts, or 
engaging visual elements, my goal is to enhance the overall 
user journey while maintaining a consistent brand identity. 
Working alongside developers, I ensure that design elements 
are not only visually striking but also function smoothly 
across platforms and devices. 





Video and Animation
10 

From conceptualization to final cut, I work with video to 
produce smooth, polished animated logos, promotional 
videos and compelling social media content that align 
with a brand’s message.





Interactive Design
12 

By combining creativity with functionality, I aim to design 
interactive tools, games and content systems that not 
only meet user needs but also contribute to a memorable, 
seamless experience across digital platforms.





Marketing & Brand Identity
14

I develop innovative marketing campaigns that use 
visual storytelling to connect with diverse audiences. 
My work focuses on turning strategic goals into clear, 
engaging narratives that resonate across digital, print, and 
experiential channels. I craft cohesive visual systems that 
are both impactful and accessible, ensuring consistent 
brand messaging that builds understanding and trust. 
 
The following pages contain samples from specific projects 
and products.



¹More information about Segoe UI: docs.microsoft.com/en-us/typography/font-list/segoe-ui
²Adobe Illustrator Stickerbook template can be found in the digital asset manager (DAM): dam.dwdev.local/?r=720&k=b48758b1b3

Notes
Copyright © 2022 Dataworks Development, Inc.

12/9/2021  001.02.01

Design

art limit
stroke limit

art limit
stroke limit

shadow limit

@400x400px:
stroke: 
    15pt white
    aligned outside
shadow:
    mode: multiply
    opacity: 50%
    x offset: 0
    y offset: 10px
    blur: 10px
    color: black 

Use
In-product Icons must be transparent PNGs exported as full-size 48x48px, or 24x24px “tiny” icons, unless 
otherwise indicated. “Tiny” icons should maintain proportionate strokes, with no drop shadows, and can be 
simplified versions of full-size icons for clarity. When icons have a solid background, drop shadows can be 
used for inner artwork, otherwise shading can be represented by darker areas slanted at a 45 degree angle. 

Full-size

Tiny

Stickerbook Styles
and Icons
Stickerbook is the name given to the 
color palette and associated styles 
used primarily in development icons, 
and in marketing materials when 
deemed appropriate.

Stickerbook consists of the color 
palette above, with a white stroke and 
drop shadow.

Assets should be designed at 400x400 
pixels using the Adobe Illustrator 
Stickerbook template², and exported 
to the desired format in the required 
sizes.

100

Typography
Segoe UI is the default font used in all 
Dataworks print, web, and product 
assets, except where prohibited by 
license agreement¹, such as when 
embedded in web pages or PDFs.

Anywhere the Segoe UI font is not 
usable, it shall be replaced with the 
Arial font family.

Wherever possible, text should be in 
Freezerworks black.

Segoe UI Bold
Aa Bb Cc Dd Ee Ff Gg 

Hh Ii Jj Kk Ll Mm Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz
1 2 3 4 5 6 7 8 9 0 ! @ # $ % ^ & * ( ) + = : ” < > ? / | \ _

Segoe UI Regular Aa Bb Cc Dd Ee Ff 
Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn Oo 
Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz
1 2 3 4 5 6 7 8 9 0 ! @ # $ % ^ & * ( ) + = : ” < > ? / | \ _

SEGOE A r i a l  B o l d
Aa Bb Cc Dd Ee Ff Gg 

Hh Ii Jj Kk Ll Mm Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz
1 2 3 4 5 6 7 8 9 0 ! @ # $ % ^ & * ( ) + = : ” < > ? / | \ _

Arial Regular Aa Bb Cc Dd Ee Ff 
Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn Oo 
Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz
1 2 3 4 5 6 7 8 9 0 ! @ # $ % ^ & * ( ) + = : ” < > ? / | \ _

ARIAL

Brand Colors Secondary ColorsFreezerworks Blue

PMS Blue 072C
CMYK 100 95 0 3
RGB 16 6 159
Hex #10069F

100 99 16 18
12 5 123

#0C057B

82 76 59 79
2 1 25

#020119

98 97 0 1
17 6 172

#1106AC

90 82 0 0
28 2 221

#1608DD

84 77 0 0
48 34 247

#3022F7

73 69 0 0
94 83 249

#5E53F9

52 50 0 0
140 132 250

#8C84FA

26 27 0 0
186 181 252

#BAB5FC

7 8 0 0
232 230 254

#E8E6FE

PMS 5315C
CMYK 10 7 1 4
RGB 216 215 223
Hex #D8D7DF

Freezerworks Gray

53 48 26 2
131 128 153

#838099

63 59 34 10
105 102 127

#69667F

70 66 42 25
82 79 99

#524F63

75 70 50 44
58 57 71

#3A3947

76 71 57 68
35 34 42

#23222A

74 69 65 84
12 11 14

#0C0B0E

27 24 13 0
186 184 198

#BAB8C6

15 12 7 0
214 213 221

#D6D5DD

4 3 2 0
241 241 244

#F1F1F4

PMS N/A
CMYK 94 77 3 0
RGB 35 82 160
Hex #2352A0

In-Product Blue

100 88 31 19
23 54 105

#173669

98 86 45 52 
14 32 63

#0E203F

80 71 61 81
5 11 21

#050B15

85 65 0 0
41 97 188

#2961BC

74 51 0 0
67 122 214

#437AD6

56 33 0 0
109 152 223

#6D98DF

39 21 0 0
150 181 232

#96B5E8

22 11 0 0
192 211 241

#C0D3F1

6 3 0 0
234 240 250

#EAF0FA

62 8 55 0
101 180 144
#65B490

43 3 37 0
146 202 177

#92CAB1

73 19 65 3
75 154 119
#4B9A77

78 33 70 16
58 120 93
#3A785D

81 43 75 37
42 86 66 
#2A5642

81 53 73 64
25 51 40
#193328

76 64 68 33
8 17 13
#08110D

34 2 28 0
169 213 194
#A9D5C2

19 1 16 0
204 230 218
#CCE6DA

5 0 4 0
238 247 243
#EEF7F3 

22 100 75 15
171 8 56
#AB0838

31 100 75 39
122 6 40
#7A0628

46 89 67 67
73 3 24
#490318

65 72 62 84
24 1 8 
#180108

8 100 67 1
219 10 72
#DB0A48

0 82 22 0
247 84 133
#F75485

0 61 9 0
249 133 168
#F985A8

0 36 4 0
252 182 203
#FCB6CB

0 11 1 0
254 231 238
#FEE7EE 

1 100 62 0
236 11 78

#EC0B4E

9 43 100 0
230 154 0
#E69A00

27 53 100 9
179 120 0
#B37800

38 61 100 30
128 85 0
#805500

50 65 96 58
77 51 0
#4D3300

64 65 75 82
26 17 0
#1A1100

0 24 79 0
255 196 77
#FFC44D

0 16 58 0
255 213 128
#FFD580

0 9 33 0
255 230 179
#FFE6B3

0 2 10 0
255 247 229
#FFF7E5

0 23 78 0
255 198 82

#FFC652

Freezerworks Blue and Gray are the 
official company colors in our brand 
identity and should be dominant in all 
print and web marketing materials.

Any assets involving the product, 
including the web server and 
externally linked web pages not 
already associated with the website, 
should use the In-Product blue in 
place of Freezerworks Blue. All other 
colors in the Stickerbook theme still 
apply in these instances. 

While Freezerworks Blue and 
In-Product Blue should be used as the 
dominant color in their respective 
spaces, it should be permissable to use 
the other as an occasional accent 
color.

Most marketing assets should be dominated by Freezerworks Blue and Gray, 
with secondary colors as accents according to the 60-30-10% rule.
Representational images such as in-product icons are exempt from this rule.

True black (#000) should be avoided 
when using text in print and web.
Instead, use Freezerworks Black 
(#0C0B0E), listed to the right.

Freezerworks Black

Freezerworks
Black

Dataworks
Development
Inc.

Logos Dataworks Development Freezerworks
Exclusion areas (x) should be observed 
when placing logos.

Logos should only be sized so that the 
wordmark is still legible.

Usage Correct Use Incorrect Use

Without tagline White on dark 
background

Blue and white on 
midtone background

x

x x

x

4x4x

10x

10x

x x

x x

5x5x

6x

6x

Freezerworks
Sample Management Software

x

x x

x

3x 3x

11x

11x

x x

x x

5x 5x

5x

5x

Dataworks
Development
Inc.

Dataworks
Development
Inc.

Freezerworks
Dataworks
Development
Inc.

Freezerworks

Simple background 
or transparent box

Poor resolution Nonstandard colors Gradients or effects Distortion or rotation Recreated logo or 
wordmark

Logos should be clear and well 
contrasted against their backgrounds.

Distorted, miscolored, placed against a 
noisy or confusing background, or 
otherwise nonstandard logos violate 
brand guidelines and should be 
avoided. Poor contrast or 

noisy background

Dataworks
Development
Inc.

Dataworks

Development

Inc. Freezerworks
Dataworks
Development
Inc.

Overview Our visual identity represents our brand consistently over all media where our company is identified. 
Correct use and consistent application of visual identity create brand continuity and cohesive messaging.

Brand Guidelines
Dataworks
Development
Inc.



At Dataworks Development, I contributed to, created and 
deployed multiple campaigns for their medical research 
software Freezerworks. Using a “customer journey” 
strategy, I created campaigns for product releases, 
tradeshows, event promotion, social media initiatives, and 
online ad buys.

Assets have included websites and landing pages, 
brochures, mailers, multichannel digital artwork and 
videos, merchandise and experiential displays.

These campaigns concisely communicated complex 
scientific and medial concepts succinctly for a diverse 
global audience from scientists researching AIDS in the 
US, cancer in Hong Kong,  and malaria in Uganda.

Freezerworks





The annual Users Education Conference (UEC), organized 
by Dataworks Development, provides training and 
networking for client scientists and researchers. The 2023 
conference in New Orleans featured a campaign designed 
to blend scientific themes with the local culture of jazz, 
creating an engaging and memorable identity.

I led the development of the complete campaign suite, 
including a landing page, email templates, direct mail, 
social media, print brochures, and digital ads. For the 
event itself, I created all branded materials: environmental 
signage, PowerPoint templates, attendee itineraries, and 
merchandise such as backpacks and stickers.

This coordinated visual campaign helped drive an 8% 
increase in attendance over the previous year.

Users Education Conference



JOIN US!JOIN US!
20 23N ew

Freezerworks

October 9-11, 2023
The Hotel Monteleone

Users Education Conference



Learn Something Cool was an educational social media 
platform created by Giant Campus where school-aged 
children could share skills. Users posted tutorial videos to 
teach techniques to their peers, from arts to technology, 
and discussed them in a moderated community.

The comprehensive launch campaign required building 
its complete visual identity. This involved designing an 
original logo, a promotional website, a series of email 
templates, and coordinated social media initiatives. All 
assets used a bright, engaging style to effectively reach 
both young users and their parents.

Learn Something Cool





A Penny Dreadful was a pitch pilot for an animated 
adventure drama series.

To build an audience and secure funding, I designed and 
executed a full promotional campaign. This included 
launching an immersive website, developing social media 
assets, and producing a custom embossed press kit and 
exclusive merchandise. 

The campaign drove a successful Kickstarter that raised 
over $4,000 for further development and earned a feature 
segment on KIRO FM’s The Andrew Walsh Show.

A Penny Dreadful





View my expanded portfolio at joshknisely.com


