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Introduction

I am a Seattle-based graphic and multimedia designer
focused on strategic, idea-driven visual communication.
My work uses skills in visual storytelling, animation, and
digital design to translate complex objectivesinto clear and
memorable creative. I am dedicated to creating inclusive,
accessible, and impactful designs that serve community

needs and inspire positive engagement.




Josh Knisely

Skills

Adobe Photoshop
Adobe Illustrator
Adobe InDesign
HTML & CSS
Adobe Premiere
Adobe After Effects
JavaScript
Wordpress

Photography/Videography

Expertise

Logo and Icon Design
Video and Animation
Displays and Signage
Marketing Strategy

Web Design

1 7 I |
1 7 I |
1 7 I |
1 7 I |
] ] |
1 ] |
1 ] |
1 ] |
3§ ] |

Objectives

To translate strategic goals into clear, inclusive,
and memorable visual systems that inspire
community action and positive behavior change.

To collaborate with diverse teams in creating
impactful designs that serve the public,
communicate complex information with clarity,
and advance equity in every project.

To approach every design challenge with
thoughtful, creative problem-solving that
strengthens brand cohesion and enhances the
user experience for all.

To continually learn and adapt, ensuring
my work remains effective, innovative, and
responsive to the needs of a dynamic community.

QQ 206 369 8801
DL josh@joshknisely.com

@ joshknisely.com

[in] joshknisely
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Graphic Design

Graphic design is often an audience’s first exposure to
a brand, making it crucial to communicate messages
effectively. Strong design creates a clear and consistent
story across every point of contact. Whether for a product
launch, an event, or an ongoing initiative, I build visual
languages that make complex information approachable

and a brand’s purpose tangible.




Freezerworks2022

Sample Management Software

Study Management
Software

Freezerworks
Sample Managessent Software
*
CLICK PROTECT OPTIMIZE COMPLY
Configure Quickly, Share Data Securely Fewer Steps, Better Data Cwr Audit Trail's
Go Live Fast Got Your Back
. . ™
@ Pinnacle Exclusives
9 Reduce staff workload with Kit Generation | | Freezerworks Study Management
| J by quickly printing user-configured labels | | ilities will help you maintain accurate,
for future participant visits < legible, and complete clinical trial records

Configure Consent. Re-Consent, and
Assent requirements to keep your clinical
trial on an auditable path

Boy

» A reliable and affordable LIMS for managing tests
and results for clinical and research use

# Track sample and aliquot lineage for efective
traceability of cell lines, tissues, slides, tissue
microarrays, cell therapy and blocd products,
and maore

# Print cryo-safe barcode labels on demand for vials,
cassettes, slides, tubes, etc.

= Ready for the Enterprise, assign group ownership
of freezers, zamples, data fields, entry and view

¢ [Ensure your studies are progressing
1 " towards milestones by tracking

» Workflow management for checking out, checking
in. requisitioning, shipping, sample pocling, and
testing of aliquaots

» Securely access Freezerworks tools from a browser
to review and manage your study data on the go

# Fast-track your studies with our powerful and flexible
import features

» Track your achievements and share your success with
configurable Charts and Dashboards

OPTIMIZE

Data integrity with a sharp and branded screen design
data integrity checks, and design standout visual cues to

and ease of use.

Integration and web access
power and security along with web browser access.
Integrate Freezerworks into your overall operati

A RES]:fuI APl to access your data
* Extensive and interactive documentation built

from other programs

Jeff Hall

ej(glam campus”
Chief Operating Officer

jeffhall@giantcampus.com

o: 206,442, 4528

€ 206.719.6788

- 206.442.4501

www.giantcampus.com

3101 Western Ave » Suite 100 » Seattle, WA » 98121

No limits! Create an unlimited number of user defined fields
that are dynamic and relational. Build links to fields, create

alert you to important information as it changes. Screens are
functional and elegant, specifically designed for your needs

Freezerworks is a client/server application offering desktop

: e e data
while managing related sample

Use Workflow Templates to streamline
tasks and guarantee staff compliance.

ions with these flexible features:

i r : by developers for dev
asy to implement SQL Views feature to se (e.g. clinical pat?le{rﬁ:ssub'e )
. C
s in Freezerworks -
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UX/UI Design

Whether it’s designing intuitive navigation, clean layouts, or
engaging visual elements, my goal is to enhance the overall
user journey while maintaining a consistent brand identity.
Working alongside developers, I ensure that design elements
are not only visually striking but also function smoothly

across platforms and devices.




based applications to an entirely javascript product.
Many of the features were designed to emulate
PRAXIS 10, but was capable of loading faster and was

more compatible with mobile devices.
1. Clicking this step displays an image.
2. Clicking this step displays selectable code.

3. This step is plain text. No image or code is
shown when selected.

4. You can quickly scan through the stepqby
pressing the TAB button. .;EIJ

5. Link text includes style for cautions or tips,
shown below.

6. If a step includes additional vital information,
use a CAUTION: You need to know this!.

Process Workflow - Malaria Pool

o Pow Run Hame

[t E Y WorkRow Tipe

Erer Dgta

Lioskas dram Modificaticn
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Video and Animation

From conceptualization to final cut, I work with video to
produce smooth, polished animated logos, promotional
videos and compelling social media content that align

with a brand’s message.
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Interactive Design

By combining creativity with functionality, I aim to design
interactive tools, games and content systems that not
only meet user needs but also contribute to a memorable,

seamless experience across digital platforms.




LAB 1 TEXT

1. Use the tab to the left
F and drag this module where you ' .
want it on the screen o "

" L] S—

Today Screen

Calendar

[T Dentist Appointment
Today, 3:00 PM

Weather

73° sunny >
San Frenci;co! l‘_lrl.
A

[J walkthe dog
D Finish report

Tasks

Notes

Click-A-Mole

Pick up groceries

Tracking

Shortcuts

—
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Marketing & Brand Identity

I develop innovative marketing campaigns that use
visual storytelling to connect with diverse audiences.
My work focuses on turning strategic goals into clear,
engaging narratives that resonate across digital, print, and
experiential channels. I craft cohesive visual systems that
are both impactful and accessible, ensuring consistent

brand messaging that builds understanding and trust.

The following pages contain samples from specific projects

and products.




SEPTEMBER 24TH - 27’
AT THEATRE OFF JAcKSoNT
409 77k AVE. Gouri, SEATTLE sﬁuﬂ'

: /), "y
FOR TICKETS AND MORE INFORMATION,! ‘
VISIT, WWW BROWNPAPERTICRETS.COM

DR WWW.SKETCHFEST.ORG

\

Research is a journey

A jerssrrrey with o gl i sight. With sue;

Journey, conditions and nocds will change. Roly

1 Ermererworks aod ts world reoncwied

configurabiity 1o help ma:
s

Program allow you 1o manage o
prrcscanness, arvcd chata Wee have & solstios
meet your budget. A you Choodse the edition
poris riwwd, yous cart be confident that
Freezerworks will seamlessly grow 16 meet your
Own growing demands

wtilize our chack-in and check-
of custody. All transactions aro fully documented In full
audit trail

Overview

Logos
Exclusion areas (x) should be observed
when placing logos.

Logos should only be sized so that the
wordmark is st legible.

Usage
Logos should be clear and well
contrasted against their backgrounds;

Distorted, miscolored, placed against a
noisy or confusing background, o
othenwise nonstandard logos violate
brand guidelines and should be

Brand Colors

Freezerworks Blue and Gray are the
official company colors in our bran
identity and should be dominant in all
print and web marketing materials.

Any assets involving the product,
including the web server and
‘externally linked web pages not
already associated with the website,
should use the In-Product blue in
place of Freezerworks Blue. Al other
colors in the Stickerbook theme still
apply in these instances.

While Freezenworks Blue and
In-Product Blue should be used as the
‘dominant color in their respective
spaces, it shouid be permissable to use

ther as an occasional accent
color.

Freezerworks Black

True black (#000) should be avoided
hen using text n print and web.

Instead, use Freezerworks Black

(#0C0BOE), isted to the right

Typography

Segoe Ul s the default font used in
Datawrks prit, web. and p

assets, except where prohibited by
license agreement’, such as when
embedded in web pages or PDFs

Anywhere the Segoe Ul font s not
usable, it shall be replaced with the
il font family.

Wherever possible, text should be in
Freezerworks black.

Stickerbook Styles
and Icons

Stickerbook s the name given to the
color palette and associated styles
used primarily in development icons,
and in marketing materials when
deemed appropriate.

Stickerbook consists of the color
palette above, with a white stroke and
drop shadow.

Assets should be designed at 400x400
pixels using the Adobe llustrator
Stickerbook template’, and exported
o the desired format in the required
sizes.

"More b

Bata\llvorks ¢
eveliopmen . .
inc. P Brand Guidelines

Our visual identity represents our brand consistently over all media where our company is identified.
Correct use and consistent application of visual identity create brand continuity and cohesive messaging.

Dataworks Development . w . Freezerworks . s .
Bata\‘vorks Dat Xs 5 #
" evelopment ataworl
velop! Development Freezerworks Freezerworks
- Inc. Sampie Mansgement saftware Sanpi o o
Correct Use Incorrect Use
f b Z £
Frecaermworks J :
T, WeWT BueodWiieon  SmocBgond  Foorieninen  Norsondudcaos Grodens o fecs Do rloion Aeconelonoor  Foorcontetor
oo midone ataroind o torspoen veramk o sokround
Blue Gray Secondary Colors
Most marketng assets should be dominated by Freezerworks Blue and Gray,
it secondary <olors 3 accents according to the 60-30-10% rle
Representational mages uch a in-product iconsare exempt from this e,
PMs  5315C " N " "
CMYK 10 7 1 4
RGB 216 215 223
Hex #D8D7DF
132%30 250 405028 $2a2ud 268 5.0 4 0 o.M 1 0 0.2 10 0
232 230 254 24, 241 244 234 240 250 238 247 243 254 231 238 2557247 229
VESESFE #HFFL WEAOrA Sty et i
2 200 5770 2100 PR o s a0 0o om0
RN B gn e B ok S22 08 $5s%2s8 1d
oeesen HEODE #CCEGDA #FCBOCB #FFEGBI
52 50,0 T 4.58 34 2 28 0 0 61 9 0 0.6 58 0
R 5l Susles” 8 855558
) ek ot
3 %53 3 3,%9 62 8 55 0 082 2 0 024 79 0
128 353 0 52 223 Ot @i Seshol® 77
el sl o
B 50 o7 s 5m g
B @S @uE
Fanokty £Bous ol
B 22 075 15 PR
) ol Bl
0y 5107 39 3360100
Y Bhocks Bl
P 160957 57 s0 65,06 53
Soslh Foosls Tiosth
pasy grey gors
P Lol ool Hanol

SEGOE Segeeviteld - ARJAL Arial Bold
Aa Bb Cc Dd Ee Ff Gg AaBbCcDdEeFfGg
Hh 1i Jj Kk LI Mm Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz Hh li Jj Kk LI Mm Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz
1234567890!@#$%"&*()+=:"<>2/|\_ I2.34587890!@#S%‘&‘()0=."<>7H\,
Segoe Ul Regular Aa Bb Cc Dd Ee Ff Arial Regular Aa Bb Cc Dd Ee Ff
Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk LI Mm Nn Oo Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk LI Mm Nn Oo
Pp Qg Rr S Tt Uu W Ww Xx Yy 7z Pp Qg Rr S Tt Uu W Ww Xx Yy Zz
12345678901 @#$% &% ()+=:"<>2/]\_ 12345678901 @#S% & ()+=:"<>2/|\_

Design

o Use
suoke it In-product lcons must be transparent PNGs exported as full-size 48x48px, or 24x24px “tiny” icons, unless
it otherwise indicated. “Tiny" icons should maintain proportionate strokes, with no drop shadows, and can be.

simplified versions of full-size icons for clarty. When icons have a solid background, drop shadows can be
@a00ua00p U by darker 245 degree angle.
aroke N
oL it Full-size

%

N.° A \° 4
Tiny

shadow imit

shadow:
mode muliply

opaciy 0%

Voffet 0 >,

yoftat 10px

bio. T0px N7 W~

color:biack

‘ Notes

joe U d Copyright © 2022 Dataworks Development,Inc.

“Adobe llustrator Stickerbook template can be found in the digital asset manage

of Sample M-ﬁ;;-_m_ jent with Freezerworks 2015 "
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Labels
Labols for all records with our fully

Ay label format o o text

Inventery
mowmu search toolks to

navigat
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labels. Add graphics and any User Definec
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Configurable
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Record Transactions
Record activities in fully searchable tra

nsaction kog, oy

UL feature 1o track chaln

Both QUAINELYES BN auantitstive
s AAGOING 015, Ordor Feow tows J»‘S- h:“'
i o

>
oty freem stars Ao firvisiy -
stody from e

Print Reports
onfiqure CUSIOM TePOTTs iuplaying data
\cient, user-friondly Manner. Gur re
allows 10T CUSIOM data. Tormatting
‘added 1o any number of repors,

-
TOTL writing, 1o
3 and grapihics 1o be

Track Shipments
Track MO sran w6 finian win
S, Sean Yo BCCUTRCY,
L AT, Ve

Setup your mml\q':n\m and customer Wst, then
generate iNvoices 1or tests of repository serices
aur billing madule. S



Freezerworks

At Dataworks Development, I contributed to, created and
deployed multiple campaigns for their medical research
software Freezerworks. Using a “customer journey”
strategy, I created campaigns for product releases,
tradeshows, event promotion, social media initiatives, and

online ad buys.

Assets have included websites and landing pages,
brochures, mailers, multichannel digital artwork and

videos, merchandise and experiential displays.

These campaigns concisely communicated complex
scientific and medial concepts succinctly for a diverse
global audience from scientists researching AIDS in the

US, cancer in Hong Kong, and malaria in Uganda.




‘f E’_»_zw
L C€Zerworks Sample

Sample Management SoFtwins _ Mana ge ment
Done Right

Kﬁ works2022 | 1 Freezerworks is a full-featured sample

tracking, biorepository management, and
freezer inventory program that has the
flexibility of a fully configurable LIMS while
adhering to best practices and regulatory
requirements

PROJECE

iats Socurely

Freezerworks2022

Sample Management Software

< ».35'5“

OPTIMIZE

Data integrity with a sharp and branded screen design
No limits! Create an unlimited number of user defined fields
that are dynamic and relational. Build links to fields, create
data integrity checks, and design standout visual cues to
alert you to important information as it changes. Sereens are
functional and elegant, specifically designed for your needs
and ease of use.

Fewer Steps, Better Data

5 Use Workflow Templates to streamline
Integration a ind web access ! ) tasks and guarantee staff compliance,
Freezerworks is a client/server application offering desktop

power and security along with web browser access

Integrate Freezerworks into your overall operations with these flexible features:

* ARESTful API to access your data
+Extensive and interactive documentation buil
*An easy to implement SQL Views feature to s,

from other Programs while managing relate

t by developers for developers
ee data (e.g. clinical patient or subject)
d samples in Freezerworks




Users Education Conference

The annual Users Education Conference (UEC), organized
by Dataworks Development, provides training and
networking for client scientists and researchers. The 2023
conference in New Orleans featured a campaign designed
to blend scientific themes with the local culture of jazz,

creating an engaging and memorable identity.

I led the development of the complete campaign suite,
including a landing page, email templates, direct mail,
social media, print brochures, and digital ads. For the
eventitself, I created all branded materials: environmental
signage, PowerPoint templates, attendee itineraries, and

merchandise such as backpacks and stickers.

This coordinated visual campaign helped drive an 8%

increase in attendance over the previous year.
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Freezerworks

Users Education Conference

LGRS

We are excited to announce that registration for this year's Freezerworks
Users Education Conference is now open. In just five months, the
Freezerworks community will gather to teach and learn

You, too, can join the fun in New Orleans, the birthplace of jazz and the first
practical binocular microscopel

REGISTER TODAY

Actionable Powerful Professional
Takeaways Discussions Growth

Engaging presentations,

dd°

Freezerworks

= Users Education Conference
-

Freezerworks experts are Join in as the
L Freezerwarks community

October 9-11, 2023

The Hotel Monteleone L
.Upbeat Hit all the Harmonize
Discussions right notes with others
Learn how to Meet an ensemble of Freezerworks Users

orchestrate your Freezerworks experts have the opportunity

sample management ready to help you to share their sample
in ways that compose your sample management success
reduces costs and management strategy with others.

improves efficiency and fine-tune your [Ok: =40}

with engaging workflow.
presentations, training,

and one-on-one p
sessions. freezerworks.com/UEC

Freezerworks

Users Education Conference

October 9 -11, 2023
The Hotel Monteleone




Learn Something Cool

Learn Something Cool was an educational social media
platform created by Giant Campus where school-aged
children could share skills. Users posted tutorial videos to
teach techniques to their peers, from arts to technology,

and discussed them in a moderated community.

The comprehensive launch campaign required building
its complete visual identity. This involved designing an
original logo, a promotional website, a series of email
templates, and coordinated social media initiatives. All
assets used a bright, engaging style to effectively reach

both young users and their parents.
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THEME PARK:

N N

FEATURED COOL

¥ Currcnt Cool € Parst Cool 4 Contact

24 P
ctor quis [t

purus sed imp:
condimentum velit, et posuere nulka. Nulla nec tincidunt augue.

Integer ante ante, euismod at dolor sed, ultrices bibendum mi. Proin
T i Tk T it

risus varius, bik jum sapien g, bik
malesuada suscipit a non libero.

W nibh. A

Mauris rutrum, dolor a efficitur efficitur, leo libero posuere mauris.
Lorem ipsum dolor sit

amet, consectetur

adipiscing elit.




A Penny Dreadful

A Penny Dreadful was a pitch pilot for an animated

adventure drama series.

To build an audience and secure funding, I designed and
executed a full promotional campaign. This included
launching an immersive website, developing social media
assets, and producing a custom embossed press kit and

exclusive merchandise.

The campaign drove a successful Kickstarter that raised
over $4,000 for further development and earned a feature
segment on KIRO FM’s The Andrew Walsh Show.
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A NEW *ANIMATED SERIES

A Penny Dreadful
@APDreadful

A Penny Dreadful is web comic about an orphaned
brother and sister who invent a swashbuckling fantasy
world to escape an abusive home life.

A Penny Dreadful Pilot Episode

@ nisted
((IIL, A?f“’:‘" Dreadful - paytics el s A> share ¢ Promote [ save
@ apennydreadful.com [ Joined February
20 Following 164 Followers

Not followed by anyone you're following

Posts Replies Media

STyt APenny Drea... @APDre... - Jun 27 A -

'&5} 7 200 likes on facebook? We're somb
ap eadf




View my expanded portfolio at joshknisely.com




